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The Optocrat Party

Dr. Kehoe
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O
ptocrat, loosely

defined, is an

optometrist or friend

of the profession who whole-

heartedly supports our legis-

lated profession. 

All of us who support

candidates for state or federal

office, not based on party

affiliation but for legislative

agendas dedicated to the best

possible patient care —

including the ability of

optometry to provide that care

at our “full scope” and to be

reimbursed equally with our

medical colleagues — fall

into the category of Optocrat.

Like it or not, optometry

is a legislated profession at

both the state and national

levels. The historical and

future success of optometry

in your state and our nation’s

capital comes from the com-

bined efforts of a strong

membership and the ability

for our message to be heard

by the elected officials.

With only two months

(thank goodness) remaining

in what likely could be the

most expensive and drawn-

out presidential campaign in

American history,

optometrists (aka: Optocrats)

across the country have the

opportunity to make a differ-

ence in state and national

political races. 

Nearly all state and fed-

eral political candidates (and

certainly the two presidential

contenders) have declared

health care reform to be a top

priority immediately upon

their election. 

Your AOA-PAC and our

Washington office team of

staff and volunteers has done

a great job of sorting through

the candidates and their plat-

forms to determine the candi-

dates who are most likely to

give optometry a fair shake in

the health care debate that

will go full steam ahead in

January 2009. 

In addition, your AOA-

PAC has a reputation of sup-

porting the majority of the

winning candidates based on

the information gleaned from

our political advisers in

Washington. 

As you can see from the

two presidential nominees’

monthly reports, all candi-

dates are raising and spending

an incredible amount of

money on the election. 

In addition, both parties

are going all out in hopes of

holding or shifting the party

control in the House and

Senate in Washington, D.C.

The outcome will determine

the extent of health care

reform that will occur in the

next two-year congressional

cycle – and optometry MUST

be at the table of all discus-

sions. 

The AOA-PAC set a two-

year (congressional election

cycle) goal of raising $2 mil-

lion dollars, and we are get-

ting close (currently at $1.6

million), but we need every

AOA member to step up and

INVEST in our profession’s

political future. 

AOA-PAC investments

allow us to financially sup-

port the candidates who are

likely to vote like an

Optocrat.  

Contrary to what can be

the conventional wisdom,

PAC support of candidates

does not “buy votes.” What it

does is allow us the opportu-

nity to be recognized as a

supporter of those candidates

who deliver optometry’s mes-

sage to the governing bodies

that determine our level of

participation in the health

care systems of today and

tomorrow.

The AOA-PAC makes

investing in your future easy,

with one-time and automatic

monthly credit card debiting

(visit www.aoa.org/aoa-

pac.xml) and, of course, they

will happily accept all per-

sonal (no corporate) checks. 

I challenge each of you

to step up and invest the

equivalent of one eye exam or

office visit per month to

AOA-PAC to help us exceed

our goal of $2 million this

election cycle. 

Imagine the political

potential of the Optocrat

party in Washington as we

build upon the political suc-

cesses on behalf of your

patients and our profession.

(Remember the 10.6 percent

Medicare cut that was avert-

ed? The AOA worked over-

time on our behalf, proving

once again that the Optocrat

party has a voice in

Washington and our system

works). 

So please visit

www.aoa.org/aoa-pac.xml

today and invest (or increase

your current investment) in

your profession’s political

future.

Dr. Peter H. Kehoe

President

P.S.: Remember your state

PAC at this election time. Our

scope of practice and inclu-

sion in state health care

changes are determined in

your state capitol, so be sure

to invest an additional exam

or office visit in your state

PAC every month. Both will

give you a great return on

your investment.

The outcome will determine the
extent of health care reform that
will occur in the next two-year

congressional cycle – and
optometry MUST be at the table

of all discussions. 
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